Index to Volume Fifteen (1995) 


Articles Page 


Akehurst, Gary and Nicholas Alexander, Developing a 
Framework for the Study of the Internationalisation of Retailing 4.204 


Akehurst, Gary and Nicholas Alexander, The Internationalisation 
Process in Retailing 4.1 


Bailey, Jayne, Colin M. Clarke-Hill and Terry M. Robinson, 
Towards a Taxonomy of International Retail Alliances 4.25 


Broadbridge, Adelina, Female and Male Earnings Differentials 
in Retailing 1.14 


Burns, David J. and Dale M. Rayman, Introductions in Canada 
and Britain Retailing in Canada and the United States: Historical 
Comparisons 4.167 


Caruana, Albert, Leyland F. Pitt and Michael H. Morris, 
Are There Excellent Service Firms, and Do They Perform Well? 3.243 


Chaston, Ian, A Typology for Evaluating Branch-Level 
Perceptions of Internal Customer Management Processes 
within the UK Clearing Banks 3.332 


Daniels, P.W., The Internationalisation of Advertising 
Services in a Changing Regulatory Environment 3.276 


Davies, Barry J. and Malene Flemmer, Consumer Behaviour 
Convergence in the European Union 4.177 


Davies, Keri and Fergus Fergusson The International Activities 
of Japanese Retailers 4.97 


Dibb, Sally, Understanding the Level of Marketing Activity in 
the Leisure Sector ; 3.257 


7 


226 THE INTERNATIONALISATION OF RETAILING 


Doherty, Neil and Keith Pond, An Expert System Solution 
to Mortgage Arrears Problems 2.267 


Drake, Leigh, Testing for Expense Preference Behaviour in UK 
Building Societies: The Implications for Measures of Scale and 
Scope Economies 


Drtina, Toma, The Internationalisation of Retailing in the 
Czech and Slovak Republics 


Eaton, Martin, British Expatriate Service Provision in Spain’s 
Costa del Sol 


Fernie, John, International Comparisons of Supply Chain 
Management in Grocery Retailing 


Gabbott, Mark and Gillian Hogg, Grounds for Discrimination: 
Establishing Criteria for Evaluating Health Services 


Gardener, Edward P.M., and Jonathan L. Teppett, A Select 
Replication of the Cecchini Microeconomic Methodology on 
the EFTA Services Sector: A Note and Critique 


Gilpin, Suzanne and Stavros P. Kalafatis, Issues of Product 
Standardisation in the Leisure Industry 


Grove, Stephen J., Gregory M. Picketts and David N. Laband, 
An Empirical Examination of Factual Information Content among 
Service Advertisements 


Hallsworth, Alan G., Ken G. Jones and Russell Muncaster, 
The Planning Implications of New Retail Format 


Hertog, René G.J. den and A. Roy Thurik, A Comparison 
between Dutch and German Retail Price Setting 


Khayum, M.F., The Impact of Service Sector Growth on 
Intersectoral Linkages in the United States 


Landesmann, Michael A. and Pascal Petit, International 
Trade in Producer Services: Alternative Explanations 


| 
1.50 
4.191 
ay 
2.251 
4.134 
1.90 
j 
2.186 
2.216 
4.148 
1.66 i 
1.35 
2.123 
; 


INTERNATIONAL TRADE IN PRODUCER SERVICES 227 
Lee-Ross, Darren, Attitudes and Work Motivation of Subgroups 

of Seasonal Hotel Workers 3.295 
Llewellyn, David T., Market Imperfections and the Target- 

Instrument Approach to Financial Services Regulation 2.203 
Lucas, Rosemary, Some Age-Related Issues in Hotel and Catering 
Employment 2.234 
Myers, Hayley, The Changing Process of Internationalisation in 

the European Union 4.42 
Penn, Roger, Flexibility, Skill and Technical Change in UK 

Retailing 3.229 
Ross, Glenn F., Interpersonal Stress Reactions among Hospitality 

Industry Employees 3.314 
Saunders, K.C., The Occupational Role of Gravediggers: A 

Service Occupation in Acute Decline 1.1 
Shaffer, Teri Root and Bradley S. O’Hara, The Effects of 

Country of Origin on Trust and Ethical Perceptions of Legal 

Services 2.162 
Simpson, Eithel M. and Dayle I. Thorpe, A Conceptual Model 

of Strategic Considerations for International Retail Expansion 4.16 
Sparks, Leigh, Reciprocal Retail Internationalisation: The Southland 
Corporation, Ito- Yokado and 7—Eleven Convenience Stores 4.57 
Speed, Richard and Gareth Smith, Aggressive and Prudential 

Marketing Strategy for Financial Services 3.350 
Yung-Fang, Chen and Brenda Sternquist, Differences between 
International and Domestic Japanese Retailers 4.118 
Current Research 1.102 
Book Reviews 1.107, 2.286, 3.366, 4.212 


Books Received 1.121, 2.297, 3.376, 4.223 


